
   Economics

Economic Indicator — January 30, 2024

 

Consumer Confidence: Time to Hesitate Is Through
 
Summary
Today's two-year high for consumer confidence and new post-pandemic high for 
expectations corroborates an improved consumer mindset captured in other measures 
such as this month's consumer sentiment survey. Expectations for rates and inflation are 
down, while job prospects are up.
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Mr. Mojo Risin'
If you need convincing that consumers are regaining some lost swagger, today's report showed 
consumer confidence jumped to a two-year high of 114.8 in January, corroborating this month's surge 
in consumer sentiment (chart).

It will not be lost on FOMC policymakers that consumer expectations for interest rates to rise in 
the year ahead plummeted to just 41.5 percent, the lowest share since 2020. Policymakers have 
repeatedly cited consumer inflation expectations as a factor to be considered in the context of 
policy decisions. In that regard, they might be encouraged to see that average 12-month inflation 
expectations fell to 5.2 percent, the lowest since March 2020.

The present situation index shot up 14 points to 161.3, a new post-pandemic high helped by an 
improved read on business conditions and the employment situation (chart). A rising share of 
consumers see business conditions as “good” and a shrinking share still see conditions as “bad”.
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In the Same Boat
Despite the rosy assessment of present conditions, ask consumers about conditions in six months 
time, and they'll say “about the same as today”. There is optimism in that considering the pace of 
growth the economy experienced in 2023 (2.4%), but the warning signal is that there is a speed limit 
on the pace of spending these conditions can support.

Consumer confidence tends to track households' perception of the labor market and financial 
conditions more closely than the consumer sentiment measure from the University of Michigan. To 
that end, the labor market differential, or difference between the share of households who view jobs as 
“plentiful” versus those as “hard to get,” rose by the most in two and a half years (8.4 points) to 35.7, 
pausing the downward trend that has been in place over the past year (chart). This came among a drop 
in the jobs hard to get figure which notched its lowest level in eight months. Separately released data 
this morning showed job openings ticked back up to 9.0 million in December. These data demonstrate 
that while the labor market is moderating, it remains tight, and even if it's more challenging to find a 
job today that it was a year ago, it's not impossible.

Consumers Taking Stock
Strength in the stock market has long been a boon for consumer confidence, and January was no 
different. After a rough performance in 2022, equities bounced back in 2023 and finished the year up 
nearly 25%. Month-to-date the S&P 500 is up 3.9% since the start of the year, and it has been on the 
rise since October. Consumer confidence and the S&P 500 often move together month-to-month, as 
consumers feel more optimistic with their retirement and brokerage accounts on the rise (chart).
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Confidence tells the same story as the stock market, having risen 
in each of the past three months. At 114.8, consumer confidence 
has now bested its highest level from 2023. As long as strength 
continues in the stock market, consumers look apt to have a 
more optimistic outlook on the economy more broadly. Indeed, 
consumers' perceived likelihood of a recession within the next 12 
months continued its downward trend from the past seven months, 
declining to 66% in January.

We tend to take the consumer confidence data with a grain of 
salt, both on the way down and the ride back up. That's because 
households don't always do what they say. Consider how overall real 
personal spending rose 2.2% in 2023 despite consumer confidence 
moving more-or-less sideways over the course of the year. The 
recent move higher in confidence is encouraging in the sense 
that a moderating labor market, still-high prices and elevated 
interest rates haven't pushed the consumer into hiding. But with 
vulnerabilities rising in the form of a growing interest burden for 
households and rising rates of consumer delinquencies, we remain 
cautious on the pace of consumer spending this year.

80

86

92

98

104

110

116

122

128

134

3,400

3,600

3,800

4,000

4,200

4,400

4,600

4,800

5,000

Jan-21 Jul-21 Jan-22 Jul-22 Jan-23 Jul-23 Jan-24

S&P 500 vs. Consumer Confidence 
Index; S&P 500 Month-To-Date for January

S&P 500: Jan @ 4927.9 (Left Axis)

Confidence: Jan @ 114.8 (Right Axis)

Source: The Conference Board, Bloomberg Finance L.P. and Wells Fargo 
Economics

Economics | 3



Economic Indicator Economics

Subscription Information

To subscribe please visit: www.wellsfargo.com/economicsemail

Via The Bloomberg Professional Services at WFRE

Economics Group

Jay H. Bryson, Ph.D. Chief Economist 704-410-3274 Jay.Bryson@wellsfargo.com

Sam Bullard Senior Economist 704-410-3280 Sam.Bullard@wellsfargo.com

Nick Bennenbroek International Economist 212-214-5636 Nicholas.Bennenbroek@wellsfargo.com

Tim Quinlan Senior Economist 704-410-3283 Tim.Quinlan@wellsfargo.com

Sarah House Senior Economist 704-410-3282 Sarah.House@wellsfargo.com

Azhar Iqbal Econometrician 212-214-2029 Azhar.Iqbal@wellsfargo.com

Charlie Dougherty Senior Economist 212-214-8984 Charles.Dougherty@wellsfargo.com

Michael Pugliese Senior Economist 212-214-5058 Michael.D.Pugliese@wellsfargo.com

Brendan McKenna International Economist 212-214-5637 Brendan.Mckenna@wellsfargo.com

Jackie Benson Economist 704-410-4468 Jackie.Benson@wellsfargo.com

Shannon Grein Economist 704-410-0369 Shannon.Grein@wellsfargo.com

Nicole Cervi Economist 704-410-3059 Nicole.Cervi@wellsfargo.com

Patrick Barley Economic Analyst 704-410-1232 Patrick.Barley@wellsfargo.com

Jeremiah Kohl Economic Analyst 704-410-1437 Jeremiah.J.Kohl@wellsfargo.com

Aubrey George Economic Analyst 704-410-2911 Aubrey.B.George@wellsfargo.com

Delaney Conner Economic Analyst 704-374-2150 Delaney.Conner@wellsfargo.com

Anna Stein Economic Analyst 212-214-1063 Anna.H.Stein@wellsfargo.com

Coren Burton Administrative Assistant 704-410-6010 Coren.Burton@wellsfargo.com

4 | Economics

http://www.wellsfargo.com/economicsemail


Consumer Confidence: Time to Hesitate Is Through Economics

Required Disclosures

This report is produced by the Economics Group of Wells Fargo Bank, N.A. (“WFBNA”). This report is not a product of Wells Fargo Global Research and the 
information contained in this report is not financial research. This report should not be copied, distributed, published or reproduced, in whole or in part. WFBNA 
distributes this report directly and through affiliates including, but not limited to, Wells Fargo Securities, LLC, Wells Fargo & Company, Wells Fargo Clearing Services, 
LLC, Wells Fargo Securities International Limited, Wells Fargo Securities Europe S.A., and Wells Fargo Securities Canada, Ltd. Wells Fargo Securities, LLC is registered 
with the Commodity Futures Trading Commission as a futures commission merchant and is a member in good standing of the National Futures Association. 
WFBNA is registered with the Commodity Futures Trading Commission as a swap dealer and is a member in good standing of the National Futures Association. 
Wells Fargo Securities, LLC and WFBNA are generally engaged in the trading of futures and derivative products, any of which may be discussed within this report.

This publication has been prepared for informational purposes only and is not intended as a recommendation, offer or solicitation with respect to the purchase or 
sale of any security or other financial product, nor does it constitute professional advice. The information in this report has been obtained or derived from sources 
believed by WFBNA to be reliable, but has not been independently verified by WFBNA, may not be current, and WFBNA has no obligation to provide any updates 
or changes. All price references and market forecasts are as of the date of the report or such earlier date as may be indicated for a particular price or forecast. The 
views and opinions expressed in this report are those of its named author(s) or, where no author is indicated, the Economics Group; such views and opinions are not 
necessarily those of WFBNA and may differ from the views and opinions of other departments or divisions of WFBNA and its affiliates. WFBNA is not providing 
any financial, economic, legal, accounting, or tax advice or recommendations in this report, neither WFBNA nor any of its affiliates makes any representation or 
warranty, express or implied, as to the accuracy or completeness of the statements or any information contained in this report, and any liability therefore (including 
in respect of direct, indirect or consequential loss or damage) is expressly disclaimed. WFBNA is a separate legal entity and distinct from affiliated banks, and is a 
wholly-owned subsidiary of Wells Fargo & Company. © 2024 Wells Fargo Bank, N.A.

Important Information for Non-U.S. Recipients
For recipients in the United Kingdom, this report is distributed by Wells Fargo Securities International Limited ("WFSIL"). WFSIL is a U.K. incorporated investment 
firm authorized and regulated by the Financial Conduct Authority (“FCA”). For the purposes of Section 21 of the UK Financial Services and Markets Act 2000 (the 
“Act”), the content of this report has been approved by WFSIL, an authorized person under the Act. WFSIL does not deal with retail clients as defined in the Directive 
2014/65/EU (“MiFID2”). The FCA rules made under the Act for the protection of retail clients will therefore not apply, nor will the Financial Services Compensation 
Scheme be available. For recipients in the EFTA, this report is distributed by WFSIL. For recipients in the EU, it is distributed by Wells Fargo Securities Europe S.A. 
(“WFSE”). WFSE is a French incorporated investment firm authorized and regulated by the Autorité de contrôle prudentiel et de résolution and the Autorité des 
marchés financiers. WFSE does not deal with retail clients as defined in MiFID2. This report is not intended for, and should not be relied upon by, retail clients.

SECURITIES: NOT FDIC-INSURED - MAY LOSE VALUE - NO BANK GUARANTEE

Economics | 5


	Important Disclosures

