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Retail spending weakens through first half of September

Danish card data suggests that consumer spending was 1.5% higher in the first two
weeks of September compared to the first two weeks of September last year. This points
towards slightly weaker consumption in September than in August, where spending
was 2.2% higher compared to same month the year before.

Retail spending had a rough first two weeks of September. Compared to the same period
last year retail spending was down 1.1%. We will have to wait for September CPI print
medio October to know if prices have an effect on this development. Retail prices have
remained elevated until now so there was likely a significant real decline in retail
spending, unless retail inflation has decreased drastically in September or spending
improves in second half of September.

Clothing and shoe spending were much lower than usual for September. The unusally
warm weather possibly plays a role for this development, since consumers may
postpone their shopping for warmer clothes to later in the year.

Looking at spending in gas stations, we can clearly see an effect of higher oil prices.
Annual growth is still in negative territory, but it has gradually increased from -20% in
the middle of July to just below zero in the latest observations in September.

The great period for cinemas seems to have ended for now and annual growth is back
to the negative rates that we saw in the spring. On the other hand, restaurant and theater
spending growth are trending upwards. We still see positive growth rates in airlines and
travel agency spending, even though the growth rates are not as high as they were in
July and August.

Year over year spending growth keeps being in slightly positive territory in first half
of September
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Note: Spending by card does not include cash, MobilePay and account transfers, so it cannot be compared
directly with private consumption in national accounts. Daily data, 2-week moving average.
Source: Danske Bank

Important disclosures and certifications are contained from page 9 of this report.

Notes on the spending data

The spending data is based on transactions
online and offline, both domestically and
abroad, with cards in stores for around 1m
Danske Bank Danish personal customers
with active accounts. All data is anonymised
and non-referable.

The spending data is used as a proxy for
private consumption. However, it does not
include cash spending, MobilePay and
account transfers. Hence, notably, fixed
costs and spending on housing are not
included. Changes in cash and mobile
spending patterns will also affect the data.

The charts show spending in 2020-2023
compared with the same week in 20189, and
compared to the previous year.

Data is not adjusted for price developments,
unless explicitly noted.

The most recent data is subject to revisions.
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Selected charts with relative changes since 2019 and the year before

Year over year spending growth keeps being in slightly
positive territory in first half of September
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Growth in grocey spending has stabilized at a lower level than
previous months
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After some positive momentum in August, clothing spending
had a hard time in first half of September
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Due to very large growth rates driven by lockdowns, the y-axis has been capped.

Source: Danske Bank

Shoe spending is performing really bad compared to normal
september
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Upward trend in restaurant spending growth in first half of
September
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Hotel spending keeps being higher than pre-covid levels, but
lower than a year ago
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The restaurant index includes bars and nightclubs and fast-food places.

Due to very large growth rates driven by lockdowns, the y-axis has been capped.
Source: Danske Bank

2| 27 September 2023

Notes: Two week moving average.
Due to very large growth rates driven by lockdowns, the y-axis has been capped.

Source: Danske Bank
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Annual growth in electronics spending is trending down in
negative territory
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DIY and construction spending keeps being lower than a year
ago, and annual growth is trending downwards
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Due to recent increases in oil prices gas spending is now close
to the same level as a year ago
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Transportation spending growth trended downwards through
September
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Optician spending was just around the same level as a year
ago
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Spendingin hairdressers continues to be lower than pre-covid
levels - implying a significant real decline
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Due to very large growth rates driven by lockdowns, the y-axis has been capped.
Source: Danske Bank
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Cinema spending growth are back in negative territory after
two really strong months
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Spending in tourist attractions is a little higher than last year
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Airlines spending keeps being higher than a year ago, but
annual growth is trending downwards
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Spending on packaged holidays is trending downwars after
rainy summer sent growth rates up in high levels
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Spending in cosmetics stores keeps growing, but prices has
alsoincreased drastically over the past few years
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Furniture spending growth is trending downwards after some
strong summer month, but annual growth still slightly positive
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Spending in paint shops is still higher than pre-covid levels,
but prices has also increased drastically since then
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Spending in jewellery stores has stabilized on a level slightly
below the level of last year
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Annual spending growth in theatres and concert halls is back
to positive territory and looks strongin start of September

150 -% Theatres and ! . %- 150
125 - concerts - 125
100 - - 100
75 - - 75
50 - - 50
25 - - 25
(0) =54 pesecssoosssasssad o9 | Tioar A R 1o | AR 1oy, (1 fosmess = 0
-25 - - 25
-50 - - - -50
75 - Change since same day 2019 _ 75
-100 - Change since same day]astyear- -100

May Sep Jan May Sep Jan May Sep Jan May Sep
2020 2021 2022 2023

Note: Two week moving average.
Due to very large growth rates driven by lockdowns, the y-axis has been capped.

Source: Danske Bank

Growth in sporting goods spending trends downwards into
negative territory in first weeks of September
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Spending on toys is a little lower than a year ago
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Book spending growth is lower than a year ago
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Note: Two week moving average

Source: Danske Bank
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Selected charts with y/y nhominal and real changes in total monthly

spending

Inflation adjusted card spending was a little lower in August
than the same month last year

Growth in inflation adjusted spending excluding energy is
negative for the 15th straight month
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Spending in clothing stores grew 5.6% in August if we adjust
for inflation. Highest annual growth since Februrary 2022
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Annual growth were just around the level from last year if we
adjust for inflation
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Inflation adjusted spending on construction materials was
nearly 10% lower than August last year

50 -%y/y, DIY,construction and building materials %y/y - 50
- 40
- 30
- 20
- 10

Nominal

-40 - Pr1ce ad]usted

Jan Apr Jul Oct Jan Apr Ju] Oct Jan Apr Ju] Oct Jan Apr Ju] Oct
2020 2021 2022 2023

Source: Danske Bank and Statistics Denmark

Still positive annual growth in cosmetics spending, but a
significant decrease in growth from July to August
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Travel agencies had a good month compared to august of last
year, even though growth was lower than in impressive July
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Cinema spendingincreased nearly 70% year over year for the
second straight month
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Real flight spending rose 17% in August compared to same
month last year if we adjust for lower prices
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Drastic decline in spending on cultural institutions, after a
period with high growth rates
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Spending by location - online/offline

Online spending continues to be much higher than pre-covid
levels

Online grocery spending is still much higher than pre-covid
levels
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Especially decrease in online clothing spending are dragging
growth down
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Both in-store and online shoes spending are dragging spen-
ding growth down
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Both online and offline cosmetics spending continues to be
higher than before covid, but prices has also increased
drastically
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Both online and offline electronics spending continues to be
higher than pre-covid levels
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such financial instruments) (‘Relevant Financial Instruments’).

This research report has been prepared independently and solely on the basis of publicly available information that Danske Bank
AJS considers to be reliable but Danske Bank A/S has not independently verified the contents hereof. While reasonable care has
been taken to ensure that its contents are not untrue or misleading, no representation or warranty, express or implied, is made as
to, and no reliance should be placed on, the fairness, accuracy, completeness or reasonableness of the information, opinions and
projections contained in this research report and Danske Bank A/S, its affiliates and subsidiaries accept no liability whatsoever for
any direct or consequential loss, including without limitation any loss of profits, arising from reliance on this research report.

The opinions expressed herein are the opinions of the research analysts and reflect their opinion as of the date hereof. These
opinions are subject to change and Danske Bank A/S does not undertake to notify any recipient of this research report of any such
change nor of any other changes related to the information provided in this research report.

This research report is not intended for, and may not be redistributed to, retail customers in the United Kingdom (see separate
disclaimer below) and retail customers in the European Economic Area as defined by Directive 2014/65/EU.

This research report is protected by copyright and is intended solely for the designated addressee. It may not be reproduced or
distributed, in whole or in part, by any recipient for any purpose without Danske Bank A/S’s prior written consent.

Disclaimer related to distribution in the United States

This research report was created by Danske Bank A/S and is distributed in the United States by Danske Markets Inc., a U.S.
registered broker-dealer and subsidiary of Danske Bank A/S, pursuant to SEC Rule 15a-6 and related interpretations issued by the
U.S. Securities and Exchange Commission. The research report is intended for distribution in the United States solely to ‘U.S.
institutional investors’ as defined in SEC Rule 15a-6. Danske Markets Inc. accepts responsibility for this research report in
connection with distribution in the United States solely to ‘U.S. institutional investors’.
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Danske Bank A/S is not subject to U.S. rules with regard to the preparation of research reports and the independence of research
analysts. In addition, the research analysts of Danske Bank A/S who have prepared this research report are not registered or
qualified as research analysts with the New York Stock Exchange or Financial Industry Regulatory Authority but satisfy the
applicable requirements of a non-U.S. jurisdiction.

Any U.S. investor recipient of this research report who wishes to purchase or sell any Relevant Financial Instrument may do so
only by contacting Danske Markets Inc. directly and should be aware that investing in non-U.S. financial instruments may entail
certain risks. Financial instruments of non-U.S. issuers may not be registered with the U.S. Securities and Exchange Commission
and may not be subject to the reporting and auditing standards of the U.S. Securities and Exchange Commission.

Disclaimer related to distribution in the United Kingdom

In the United Kingdom, this document is for distribution only to (I) persons who have professional experience in matters relating
to investments falling within article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the
‘Order’); (I1) high net worth entities falling within article 49(2)(a) to (d) of the Order; or (Ill) persons who are an elective
professional client or a per se professional client under Chapter 3 of the FCA Conduct of Business Sourcebook (all such persons
together being referred to as ‘Relevant Persons’). In the United Kingdom, this document is directed only at Relevant Persons, and
other persons should not act or rely on this document or any of its contents.

Disclaimer related to distribution in the European Economic Area

This document is being distributed to and is directed only at persons in member states of the European Economic Area (‘EEA’)
who are ‘Qualified Investors” within the meaning of Article 2(e) of the Prospectus Regulation (Regulation (EU) 2017/1129)
(‘Qualified Investors”). Any person in the EEA who receives this document will be deemed to have represented and agreed that it
is a Qualified Investor. Any such recipient will also be deemed to have represented and agreed that it has not received this document
on behalf of persons in the EEA other than Qualified Investors or persons in the UK and member states (where equivalent
legislation exists) for whom the investor has authority to make decisions on a wholly discretionary basis. Danske Bank A/S will
rely on the truth and accuracy of the foregoing representations and agreements. Any person in the EEA who is not a Qualified
Investor should not act or rely on this document or any of its contents.

Report completed: 26 September 2023, 13:30 CET
Report first disseminated: 27 September 2023, 06:00 CET
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