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Retail sales ended 2024 on a solid note. Sales rose 0.4% in December amid broad based Tim Quinlan
gains that suggest a solid pace of overall consumption in Q4. When combined with Senior Economist | Wells Fargo Economics
upward revisions to November sales, the data put 2024 holiday sales just below their Tim.Quinlan@wellsfargo.com [ 704-410-3283
long-run average and suggest it was a decent holiday sales season for retailers. Shannon Grein

Economist | Wells Fargo Economics
shannon.grein@wellsfargo.com | 704-410-0369

U.S. Retail Sales: December 2024 Jeremiah Kohl

Jan-24 Feb-24 Mar-24 Apr-24 May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 | Dec-24 Economic Analyst | Wells Fargo Economics
Retail Sales (MoM) 09 07 05 02 02 03 12 01 09 06 08 04 Jeremiah.J.Kohl@wellsfargo.com | 212-214-1164
Retail Sales, Ex. Autos (MoM) 0.9 03 06 01 00 05 05 0.1 10 02 02 04
Control Group Sales (MoM) -0.4 00 08 -03 04 09 04 02 13 01 04 07
Real Retail Sales (MoM) -06 03 03 -04 06 01 13 0.0 11 06 04 -0.1
Retail Sales (YoY) 03 21 36 238 26 20 29 20 20 30 41 39
Retail Sales, Ex. Autos (YoY) 09 20 37 32 29 33 32 23 24 2.7 34 29
Control Group Sales (YoY) 25 2.6 46 34 3.4 4.0 3.7 34 43 39 4.6 4.1
Real Retail Sales (YoY) 02 18 30 24 25 23 32 31 35 41 44 36

Notes: MoM = Month-over-Month Percent Change
YoY = Year-over-Year Percent Change

Source: U.S. Department of Commerce, U.S. Department of Labor and Wells Fargo Economics

All estimates/forecasts are as of 1/16/2025 unless otherwise stated. 1/16/2025 9:30:11 EST. This report is available on Bloomberg WFRE
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Consumers' Spending Intact and A Decent Year for Holiday Sales

Consumer resilience has been a hallmark of the current expansion.
It's at times made the job of the Fed more challenging in getting
inflation back to target, but it's cut both ways as continued demand
has also helped keep the jobs market stable even as hiring has
slowed. While we've seen some signs of consumer moderation

over the past year amid more choosy spending behavior and lower-
income households growing more vulnerable, the last retail report
of 2024 tells us households just keep spending.

Retail sales rose 0.4% in December and November sales were
revised higher. Sales growth was fairly broad based (chart), with
large gains at miscellaneous retailers (office supply, gift & novelty,
used merchandise, florists, and pet stores), sporting & hobby stores
and furniture stores. Since these data are reported nominally, the
large gain in gasoline sales likely has a lot to do with higher prices at
the pump in December, as seen in yesterday's CPI report.

Weak sales were relatively concentrated in December. The largest
drop came from sales at building materials & garden stores, which
marks the third consecutive decline and largest in nearly a year. But
it's the pull back in restaurant sales that give us the most pause.
December is the first time in nine months that restaurants have
reported a drop in sales. It comes on a weak November gain and
amid higher food prices in December, meaning inflation-adjusted or
real restaurant sales were even lower.

In excluding these three components, control group sales, which
is a good proxy for broad goods spending in GDP accounting,
rose 0.3% and is consistent with broad real personal consumption
expenditures rising at around a 3% annualized rate in Q4. We'll
ultimately get a full look at services-spending with the personal
income & spending report later this month, but the drop in
restaurant sales specifically potentially signals some pullback on
discretionary-services during the holidays to fund gift purchases.

To that end, holiday sales surprised to the upside in 2024. The
December retail report brings a close to the holiday shopping
season, and it was a decent year for retailers. Holiday sales, which
we define as total retail sales excluding sales at auto dealers,
gasoline stations and restaurants that take place in the months of
November and December rose 4.1% over last year (chart). While
that's above our original forecast from October of 3.3% growth,

it puts sales two tenths below the long-run average of 4.3% since
1992. Strong December holiday sales and upward revisions to last
month's data helped to drive the solid performance this holiday
season.

Ecommerce continues to be a strong driver of holiday sales,

with sales at nonstore retailers up 6.0% year-over-year through
December. Electronic and appliance stores also notched strong
gains, up 5.8% on the year. All told, this year's holiday shopping
season was even stronger than last year's, as a resilient labor market
has continued to support household income growth. As long as
households remain employed and are earning income, they likely
will continue to spend. That leaves the outlook for retail sales in a
healthy place as we kick off 2025.
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Monthly Change in Retail Sales by Retailer

Month-over-Month Percent Change
Total | pecember 2024 0.4%
Autos 0.7% Larger

Nonstore
Restaurants -0.3%

Food & Beverage 0.8%

Share of

General Merch. Total Sales

Gasoline 1.5%

Building Material | -2.0%
Health & Personal -0.2% Smaller
Clothing
Miscellaneous
Furniture
Sporting Goods 2.6%

Electronics

0.4%

3% 2% 1% 0% 1% 2% 3% 4% 5%
Source: U.S. Department of Commerce and Wells Fargo Economics

Holiday Sales
November & December Retail Sales Excluding Autos & Parts, Gasoline

and Food Services, Year-over-Year Percent Change, NSA
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This report is produced by the Economics Group of Wells Fargo Bank, N.A. (“WFBNA”). This report is not a product of Wells Fargo Global Research and the
information contained in this report is not financial research. WFBNA distributes this report directly and through affiliates including, but not limited to, Wells Fargo
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WFBNA does not provide the products and services on these websites and the views expressed on these websites do not necessarily represent those of WFBNA.

This publication has been prepared for informational purposes only and is not intended as a recommendation, offer or solicitation with respect to the purchase or
sale of any security or other financial product, nor does it constitute professional advice. The information in this report has been obtained or derived from sources
believed by WFBNA to be reliable, but has not been independently verified by WFBNA, may not be current, and WFBNA has no obligation to provide any updates
or changes. All price references and market forecasts are as of the date of the report or such earlier date as may be indicated for a particular price or forecast. The
views and opinions expressed in this report are those of its named author(s) or, where no author is indicated, the Economics Group; such views and opinions are not
necessarily those of WFBNA and may differ from the views and opinions of other departments or divisions of WFBNA and its affiliates. WFBNA is not providing
any financial, economic, legal, accounting, or tax advice or recommendations in this report. Neither WFBNA nor any of its affiliates makes any representation or
warranty, express or implied, as to the accuracy or completeness of the statements or any information contained in this report, and any liability therefore (including
in respect of direct, indirect or consequential loss or damage) is expressly disclaimed. WFBNA is a separate legal entity and distinct from affiliated banks, and is a
wholly-owned subsidiary of Wells Fargo & Company.

You are permitted to store, display, analyze, modify, reformat, copy, duplicate and reproduce this report and the information contained within it for your own use
and for no other purpose. Without the prior written consent of WFBNA, no part of this report may be copied, duplicated or reproduced in any form by any other
means. In addition, this report and its contents may not be redistributed or transmitted to any other party in whole or in part, directly or indirectly, including by
means of any Al Technologies (defined below) through which this report or any portion thereof may be accessible by any third-party. “Al Technologies” means

any deep learning, machine learning, and other artificial intelligence technologies, including without limitation any and all (a) proprietary algorithms, software, or
systems that make use of or employ neural networks, statistical learning algorithms (such as linear and logistic regression, support vector machines, random forests
or k-means clustering) or reinforcement learning, or curated data sets accessible by any of the foregoing or (b) proprietary embodied artificial intelligence and
related hardware or equipment. In addition, certain text, images, graphics, screenshots and audio or video clips included in this report are protected by copyright law
and owned by WFBNA, its affiliates or one or more third parties (collectively, “Protected Content”). Protected Content is made available to clients by Wells Fargo
under license or otherwise in accordance with applicable law. Any use or publication of Protected Content included in this report for purposes other than fair use
requires permission from WFBNA or, in the case of content attributed to any third party, the third-party copyright owner. You may not alter, obscure, or remove any
copyright, trademark or any other notices attached to or contained within this report. All rights not expressly granted herein are reserved by WFBNA or the third-
party providers from whom WFBNA has obtained the applicable information. © 2025 Wells Fargo Bank, N.A.
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