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Spending Monitor

Retail spending disappoints on Black Friday

e Danish card data suggests that spending was down 2.5% for the week ending on
November 27 compared to the same week last year. With prices likely increasing
further in November, we are still looking at a very significant decline in real spending.
Note the differences in the timing of Black Friday between this year and 2019, which
explains the strength in the numbers in the graphs compared to pre-Covid levels.

Notes on the spending data

The spending data is based on transactions
online and offline, both domestically and
abroad, with cards in stores for around 1m
Danske Bank Danish personal customers
with active accounts. All data is anonymised

o Black Friday and the accompanying Black Week showed signs of weakness, with many e Fem-reRarEhle:

categories performing below 2021 levels in nominal terms. Total retail spending was
down 4.7% nominally compared to Black Week last year.

The spending data is used as a proxy for
private consumption. However, it does not
include cash spending and account
transfers. Hence, notably, fixed costs and
spending on housing are not included.

o The weakness in Black Friday sales was largely driven by lower spending in home-
related goods, with Danes spending 17.1% less in electronic stores, 15.6% less in

furniture stores, and 10.4% less in home-improvement stores.

Sales of clothing and footwear held up significantly better, with clothing spending
largely on par with last year’s sales and spending in shoe stores up by 7.9%.

Overall, retail spending was down slightly more online compared to Black Week last
year, than spending in physical stores. This is of cause largely due to the pandemic

Changes in cash spending patterns will also
affect the data.

The charts show spendingin 2020, 2021
and 2022 compared with the same week in
2019.

Data is not adjusted for price developments,
unless explicitly noted.

being largely absent. The most recent data is subject to revisions.

e« On a more positive note, service spending picked up last week, with spending in
restaurants 4.2% higher than the same week last year and spending in theatres and
concert halls up 23.6% and tourist attractions up 16.1%. Society is far more open for
this holiday season, allowing for higher socially related spending.

Spending is very affected by the timing of Black Week. Overall Black Week spending
lands below last years level in nominal terms

Retail spending performed slightly
below last year for Black Week
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Selected charts with relative changes vs 2019

Grocery spending is at a stable share of total spending,
despite significant decline in total spending through 2022

30 -%-change from same

el fEsE Grocery stores - 30
o5 _period 1

Pharmacies spending with a small November rebound, and is
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Spending in clothing stores is affected by timing of Black Week

Spending in shoe stores is affected by timing of Black Week
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Spending in electronic stores is affected by timing of Black
Week
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DIY spendingis lower than last year, despite rising prices
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Spending in gas stations is coming down in real terms, Little rise in transportation spending, but it is still low
indicating a shift in consumption patterns
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Spending with opticians is decreasing, not least compared to Spending in hairdressers is weakening, considering the
last year increase in prices, but remains stable nominally
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Cinema spending stabilized lower than pre-covid levels

Spending in tourist attractions is volatile, but holding up well
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Airline spending improved slightly through November Spending on packaged holidays had a rebound last couple of
weeks after months of decline
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Spending in paint shops is down compared to last year
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Spending in jewellery stores is affected by timing of Black
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Spending in theatres and concert halls remains volatile, but
has overall been showing strength

Spending in book stores is affected by timing of Black Week
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Selected charts with relative changes vs previous year

Nominal retail spending is affected by timing of Black \Week.
Grocery spending on level with last year

Clothing and footwear spending is affected by timing of Black
Week
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Hotel and Restaurant spending is on par with last year, and has

Spending on holidays had a sudden rebound over the last

remained fairly stable over the past months weeks
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Spending by location - online/offline

Total online spending is affected by timing of Black Week,
offline sales not as much

Online grocery spending continues to trend downward, butis
still much higher than pre-covid
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Online spending on cosmetics is affected by timing of Black
Week, offline sales not as much
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Online and offline spending on electronics is affected by timing
of black week
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Online share of consumption

The online share of spending has stabilized

Online share of retail increasing in Black Week
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Online share of groceries spending is still on a downward trend
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Online spending share on clothing and footwear increasingin
Black Week

100-% Ontine share of card MobilePay spending  %- 100
80
60
40

20

Shoe stores
e
j fmamj jasondj fmamj jasondjfmamjjasondj fmemjjason
2019 2020 2021 2022

Source: Danske Bank

Online spending share on cosmetics increasing in Black
\Week. Book stores more or less the same as previous months
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Online spending share on cosmetics increasing in Black
\Week. DIY are more or less the same as previous months
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Each research analyst responsible for the content of this research report certifies that the views expressed in the
research report accurately reflect the research analyst’s personal view about the financial instruments and issuers
covered by the research report. Each responsible research analyst further certifies that no part of the compensation
of the research analyst was, is or will be, directly or indirectly, related to the specific recommendations expressed
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This research report is protected by copyright and is intended solely for the designated addressee. It may not be
reproduced or distributed, in whole or in part, by any recipient for any purpose without Danske Bank A/S’s prior
written consent.
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on this document or any of its contents.
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have represented and agreed that it has not received this document on behalf of persons in the EEA other than
Qualified Investors or persons in the UK and member states (where equivalent legislation exists) for whom the
investor has authority to make decisions on a wholly discretionary basis. Danske Bank A/S will rely on the truth
and accuracy of the foregoing representations and agreements. Any person in the EEA who is not a Qualified
Investor should not act or rely on this document or any of its contents.
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