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Spending Monitor

Spending slowed again in September

Danish card data suggests that spending excluding energy increased by 0.4% in
September compared to the same month the year before. Consumer prices exclud-
ing energy increased by 1.5% over the same period, meaning that in real terms,
spending excluding energy fell by 1.1%.

We are cautious about interpreting the decline as a clear indicator of slowing con-
sumption, since there were five Fridays in September 2023, while there were only
four in 2024, and compared to 2019, which also only had four Fridays, growth
was positive. Our overall assessment continues to be that consumption moves
forward at a muted pace, with bumps along the way.
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Notes on the spending data

The spending data is based on transactions
online and offline, both domestically and
abroad, with cards in stores for around 1m
Danske Bank Danish personal customers
with active accounts. All data is anonymised
and non-referable.

The spending data is used as a proxy for pri-
vate consumption. However, it does not in-
clude cash spending and account transfers.
Hence, notably, fixed costs and spending on
housing are not included. Changes in cash
and mobile spending patterns will also affect

the data.

e Retail spending declined by 1.3% after adjusting for prices. Spending in elec-
tronic stores has been underperforming for the last couple of months. In Septem-
ber, spending was 3.5% lower than in September last year. We continue to see a
decline in furniture spending in nominal terms, -4.2% in September, but prices

Real spending excl. energy continues
to be higher than pre-covidlevels
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primarily driven by declining hotel prices. Restaurant and bar spending both fell
in real terms, but these are also some of the consumption categories that increase
most on Fridays.

Source: Statistics Denmark, Danske Bank

Real spending fell in September. One less Friday in September this year than last
year could have affected growth, but the overall picture is muted.
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Nominal and real changes in monthly spending

Total spending was lower than September last year both in
nominal and real terms

Real spending was slightly higher than pre-covidlevelsin
September
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Real retail spending in negative growth territory for the first In real terms retail trade is still below 2019 levels
time since June
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Grocery spending lower than in September last year in real
terms

Still a lot of ground to cover, before real grocery spending is
back to pre-covid levels

20 -%y/y
15 - Nominal - 15

Grocery stores - 20

1 1 1
2020 2021 2022 2023 2024

30 - %-changesince Grocery stores Nominal - 30
o5 - same period 20189 - 25

20

1 1 1
2020 2021 2022 2023 2024

Source: Statistics Denmark, Danske Bank

Source: Statistics Denmark, Danske Bank

2| 11 October 2024

https://research.danskebank.com




Spending Monitor

Real clothing spending around the level from September
last year

Spending in clothing stores continues to be well above pre-
covidlevels
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Y /v growthin shoe spending unchanged from August to
September

Real spending in shoe stores has been below pre-covid
levels since 2021
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Y /vy growthin sporting goods stores remains elevated Spending in sporting goods stores continues to be above
pre-covidlevels
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Real DIY spending decreased slightly compared to
September last year

Spending in DIY stores is well above pre-covid levels
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Declining furniture prices gives positive growthin real Real furniture spending was again substantially lower than
spending, even though nominal spending declines pre-covid levels in September
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Electronics spending in negative growth territory for second
straight month

Spending in electronics stores continues to be much higher
than pre-covidlevels
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Spending in books stores have been underperforming
compared to a year ago last couple of months

Book spending continues to be below pre-covidlevelsin real
terms
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Jewellery spending was lower than September last year Spending in Jewellery stores continue to be above pre-covid
both in nominal and real terms levels
60 -%y/y Jewellery - 60 60 - %-change Jewellery - 60
50 - 50 50 - sincesame Nominal = 20
- 40 40 - period 2019 - 40
Nominal = 30 30 - ﬁ
- 20 20 - =
- 10 10- bt
--------- o-+{\--f----+%Y-:???rvie'’v\io-y\ ‘W0 ---%- ooV 0
Price adjusted -10- GG — 10
-- -20- --20
--30 =0 = --30
--40 -40 - --40
--50 =50 = --50
--60 =E0 = --60
1 1 1 1 1 1 1 1 1 1
2020 2021 2022 2023 2024 2020 2021 2022 2023 2024
Notes: Due to very large growth rates driven by lockdowns, the y-axis has been Source: Statistics Denmark, Danske Bank
capped.
Source: Statistics Denmark, Danske Bank
Spending in cosmetics stores continues to be elevated Spending in cosmetics stores continues to be well above
compared to same period year before pre-covidlevels
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Restaurants spending lower than September last year, but
probably affected by one less Friday

Most months restaurant spending is above pre-covidlevels

75 -%vy/y Restaurants - 75

50 - 50

Nominal )
25 -

-25 -

-50 -

-75- --75
1 1 1 1
2020 2021 2022 2023 2024

50 - %-change Restaurants Nominal -~ 50

40 - sincesame
30 - period 2019 -30
20 - - 20
10- 5112
(SR EEEES’ CSURRRLEEEY ALCEEL\¥ SELEEEERLLE —CER-CTEEEEER VAREEL SLEEE = 0
-10- --10
_20_ '_20
-30 - --30
-40 - --40
-50 - Priceadjusted _ _g5q
-60 - --60
-70 - --70

1 1 1 1
2020 2021 2022 2023 2024

Notes: Due to very large growth rates driven by lockdowns, the y-axis has been

capped.

Source: Statistics Denmark, Danske Bank

Source: Statistics Denmark, Danske Bank

Decline in hotel prices gave bigincrease in hotel spending

Spending in hotels seems to have stabilized above pre-covid
levels
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Spending in bars and nightclubs dropped in September, but Spending in bars and nightclubs increased compared to
was probably affected by one less Friday September 2019
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Rebound inreal Airlines spending mainly because of lower
price growthin September than previous months

Airlines spending was still above the 2019 levelin
September
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Spending growth in travel agencies increased further in Spending in travel agencies above pre-covid levels in real
September terms in September, but growth decreased compared to
July
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Solid spending growth in beauty and barber shops Real spending in beauty and barber shops are still way
compared to a year ago below pre-covidlevels
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Spending in tourist attractions fell compared to September
last year

Spending growth in tourist attractions slightly above pre-
covid levels at the moment
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Cinema spending back in positive territoryin September. Real cinema spending also way below its 2019 level in
Continue to be veryvolatile September
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Spending in theatres and concerts are still performing well

Spending in culturalinstitutions continues to be well above
pre-covidlevels
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Nominal changes in monthly online and offline spending

Online spending was higher than September last year, while
offline spending decreased

Nominal spending in physical stores have stabilized above
pre-covidlevels
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Rapid growthiin online grocery spending continues Online grocery spending continues to be above double the
amount as before Covid
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Rebound in online clothing spending, while physical Physical clothing spending around same as pre-covid level
spending is well below the level from last year in September, online spending still way above
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Rebound in online shoe spending, while online spending is
well below the level from last year

Still some ground to cover before physical shoe spending is
back to pre-covid levels
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Both online and physical cosmetics spending is well above
the level from last year, especially online

Very high growthin cosmetics stores is primary driven by
growthin online spending, but physical store spending is
trending up
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Online as well as physical electronics spending well below
the level from September last year

Higher spending in electronics stores compared to pre-
covidlevels is primary driven by physical spending
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retail customers in the European Economic Area as defined by Directive 2014/65/EU.

This research report is protected by copyright and is intended solely for the designated addressee. It may not be reproduced or distributed, in whole
orin part, by any recipient for any purpose without Danske Bank A/S’s prior written consent.

11] 11 October 2024 https://research.danskeb com




Spending Monitor

Disclaimer related to distributionin the United States

This research report was created by Danske Bank A/S and is distributed in the United States by Danske Markets Inc.,a U.S. registered broker-dealer
and subsidiary of Danske Bank A/S, pursuant to SEC Rule 15a-6 and related interpretationsissued by the U.S. Securities and Exchange Commission.
The research report is intended for distributionin the United States solely to ‘U.S. institutional investors’ as defined in SEC Rule 15a-6. Danske
Markets Inc. accepts responsibility for this research report inconnection with distributionin the United States solely to “U.S. institutional investors’.
Danske Bank A/S is not subject to U.S. rules withregard to the preparation of research reportsand the independence of research analysts. In addition,
the research analysts of Danske Bank A/S who have prepared this research report are not registered or qualified as research analysts with the New
York Stock Exchange or Financial Industry Regulatory Authority but satisfy the applicable requirements of anon-U.S. jurisdiction.

Any U.S. investor recipient of this research report who wishes to purchase or sell any Relevant Financial Instrumentmay do so only by contacting
Danske Markets Inc. directly and should be aware that investingin non-U.S. financial instruments may entail certain risks. Financial instruments of
non-U.S. issuers may not be registered with the U.S. Securities and Exchange Commission and may not be subject to the reporting and auditing
standards of the U.S. Securities and Exchange Commission.

Disclaimer related to distributionin the United Kingdom

In the United Kingdom, this document is for distributiononly to (I) persons who have professional experience in matters relating to investments
fallingwithin article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the ‘Order’); (1) high networth entities
fallingwithin article 49(2)(a) to (d) of the Order; or (I11) persons who are an elective professional clientor a per se pro fessional client under Chapter
3 of the FCA Conduct of Business Sourcebook (all such persons together being referred to as ‘Relevant Persons’). In the United Kingdom, this
document is directed only at Relevant Persons, and other persons should not act or rely on this document or any of its contents.

Disclaimer related to distributionin the European Economic Area

This document is being distributed to and is directed only at personsin member states of the European Economic Area (‘EEA”) who are ‘Qualified
Investors’ within the meaning of Article 2(e) of the Prospectus Regulation (Regulation (EU)2017/1129) (‘Qualified Investors’). Any person in the
EEA who receives this documentwill be deemed to have represented and agreed that it is a Qualified Investor. Any such recipient will also be deemed
to have represented and agreed that it has not received this document on behalf of persons inthe EEA other than Qualified Investorsor personsin the
UK and member states (where equivalent legislation exists) for whom the investor has authority to make decisions on awholly discretionary basis.
Danske Bank A/S will rely on the truth and accuracy of the foregoing representations and agreements. Any personin the EEA who is nota Quali fied
Investor should not act or rely on this document or any of its contents.

Report completed: 11 October 2024, 10:50 CET
Report first disseminated: 11 October 2024, 11:00 CET
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