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Spending growth picked up slightly in August

Danish card data suggests that spending excluding energy increased by 2.8% in August
compared to the same month the year before. Consumer prices excluding energy in-
creased by 1.2% over the same period, meaning that in real terms spending excluding
energy rose by 1.6%. Spending growth thereby increased for second straight month.

Overall, travel spending performed somewhat modest during this summer compared to
last year, when rainy weather drove up spending. Airlines and travel agency spending
combined increased by around 4.8% nominally in June, July and August compared to
same period last year. However, flight prices rose drastically, meaning that in real terms
airlines spending fell nearly 9% during summer. Compared to pre-pandemic levels, real
travel spending is performing fairly well, compared to other spending categories,
hereby continuing a year long trend among Danish consumers.

Restaurant spending performed well in August, increasing over 8% in real terms com-
pared to same month last year. Also spending in bars and nightclubs had a nice august,
with real spending up 11.4% above the level from August last year.

Retail spending was a mixed bag in August. Grocery spending was up 4% y/y in real
terms, while sporting goods spending increased 6.3%, shoe spending increased 3.7%
and DIY spending increased 2.4%. Furniture spending on the other hand decreased
nominally, but due to declining prices increased by 2.7% in real terms. That, however,
is much weaker than in June and July, where it increased by 21% and 9% respectively.
Clothing spending declined slightly in august, and book stores saw real spending down
11% yly, electronics spending fell by 3.7%.

Real y/y spending growth excluding energy increased to 1.6% compared in August,
up from 1% in August
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Important disclosures and certifications are contained from page 11 of this report.

Notes on the spending data

The spending data is based on transactions
online and offline, both domestically and
abroad, with cards in stores for around 1m
Danske Bank Danish personal customers
with active accounts. All data is anonymised
and non-referable.

The spending data is used as a proxy for pri-
vate consumption. However, it does not in-
clude cash spending and account transfers.
Hence, notably, fixed costs and spending on
housing are not included. Changes in cash
and mobile spending patterns will also affect
the data.

Real spending excl. energy continues
to be higher than pre-covid levels
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Nominal and real changes in monthly spending

Spending improved in August, but overall growth is still
muted compared to early spring

Real spending was slightly lower than pre-covid levels in
August
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Real retail spending growth unchanged from July to August In real terms retail trade is still below 2019 levels
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Grocery spending increased quite much compared to
August last year
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Still alot of ground to cover, before real grocery spending is
back to pre-covid levels
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Clothing spending was slightly below the level from August
lastyear

Spending in clothing stores continues to be well above pre-
covid levels
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Spending in shoe stores increased if we factor in declining Real spendingin shoe stores has been below pre-covid
prices levels since 2021
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Y /y growth in sporting goods stores remains elevated Spending in sporting goods stores continues to be above
pre-covid levels
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Overall, a good summerin DIY stores compared to last year

Spending in DIY stores is well above pre-covid levels
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Real y/y spending growth in furniture stores slowed further
in August, but is still positive due to declining prices
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Real furniture spending was again substantially lower than
pre-covid levels in August
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Electronics spending back into negative growth territory in
August
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Spending in electronics stores continues to be much higher
than pre-covid levels
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Real spending in book stores fell drastically in August 2024,
compared to same month last year
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Weakest August in books stores since August 2020
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Spending in Jewellery stores rebounded into positive
growth territory in August

Spending in Jewellery stores was above pre-covid levelsin
August, but dropped slightly
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Spending in cosmetics stores continues to be elevated Spending in cosmetics stores continues to be well above
compared to same period year before pre-covid levels
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Really good month for restaurants in August

Most months restaurant spending is above pre-covid levels
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Second straight month with positive real y/y growthin
hotels spending

Spending in hotels seems to have stabilized above pre-covid
levels
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Spending in bars and nightclubs held up quite well in August Spending in bars and nightclubs increased compared to
August 2019
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Real airlines spending weakened further in August
compared to the same month last year, once again due to
higher prices and slower nominal growth

Airlines spending was still above the 2019 level in August
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Spending growth in travel agencies remained slightly Spending in travel agencies above pre-covid levels in real
positive in August terms in August, but growth decreased compared to July
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Solid spending growth in beauty and barber shops Real spending in beauty and barber shops are still way
compared to a year ago below pre-covid levels
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High spending in tourist attractions compared to August
lastyear

Spending growth in tourist attractions slightly above pre-
covid levels at the moment
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Large decrease in cinema spending compared to August Real cinema spending also way below its 2019 level in
last year, but the figure is very volatile August
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Impressive growth in culturalinstitutions spending over the
summer
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Spending in cultural institutions continues to be well above
pre-covid levels
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Nominal changes in monthly online and offline spending

Larger y/y growth in physical spending than online spending
in August

Nominal spending in physical stores have stabilized above
pre-covid levels
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Rapid growth in online grocery spending continues. Also Online grocery spending continues to be above double the
increasing growth in physical spending amount as before Covid
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Rebound in physical clothing spending, while online Physical clothing spending around same as pre-covid level
spendingis well below the level from last year in August, online spending still way above
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Rebound in physical shoe spending, while online spending is
well below the level from last year
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Still some ground to cover before physical shoe spendingis
back to pre-covid levels
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Both online and physical cosmetics spending is well above
the level from last year
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Very high growth in cosmetics stores is primary driven by
growth in online spending, but physical store spending is
trending up
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Weak electronics spending driven by weak online spending
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Higher spendingin electronics stores compared to pre-
covid levels is primary driven by physical spending
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This research report is not intended for, and may not be redistributed to, retail customers in the United Kingdom (see separate disclaimer below) and retail customers in the
European Economic Area as defined by Directive 2014/65/EU.

This research report is protected by copyright and is intended solely for the designated addressee. It may not be reproduced or distributed, in whole or in part, by any recipient
for any purpose without Danske Bank A/S’s prior written consent.

Disclaimer related to distribution in the United States

This research report was created by Danske Bank A/S and is distributed in the United States by Danske Markets Inc., a U.S. registered broker-dealer and subsidiary of Danske
Bank A/S, pursuant to SEC Rule 15a-6 and related interpretations issued by the U.S. Securities and Exchange Commission. The research report is intended for distribution in
the United States solely to ‘U.S. institutional investors” as defined in SEC Rule 15a-6. Danske Markets Inc. accepts responsibility for this research report in connection with
distribution in the United States solely to ‘U.S. institutional investors’.

Danske Bank A/S is not subject to U.S. rules with regard to the preparation of research reports and the independence of research analysts. In addition, the research analysts of
Danske Bank A/S who have prepared this research report are not registered or qualified as research analysts with the New York Stock Exchange or Financial Industry Regulatory
Authority but satisfy the applicable requirements of a non-U.S. jurisdiction.

Any U.S. investor recipient of this research report who wishes to purchase or sell any Relevant Financial Instrument may do so only by contacting Danske Markets Inc. directly
and should be aware that investing in non-U.S. financial instruments may entail certain risks. Financial instruments of non-U.S. issuers may not be registered with the U.S.
Securities and Exchange Commission and may not be subject to the reporting and auditing standards of the U.S. Securities and Exchange Commission.
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Disclaimer related to distribution in the United Kingdom

In the United Kingdom, this document is for distribution only to (1) persons who have professional experience in matters relating to investments falling within article 19(5) of
the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the ‘Order’); (I1) high net worth entities falling within article 49(2)(a) to (d) of the Order; or
(111) persons who are an elective professional client or a per se professional client under Chapter 3 of the FCA Conduct of Business Sourcebook (all such persons together being
referred to as ‘Relevant Persons’). In the United Kingdom, this document is directed only at Relevant Persons, and other persons should not act or rely on this document or any
of its contents.

Disclaimer related to distribution in the European Economic Area

This document is being distributed to and is directed only at persons in member states of the European Economic Area (‘EEA’) who are ‘Qualified Investors’ within the meaning
of Article 2(e) of the Prospectus Regulation (Regulation (EU) 2017/1129) (‘Qualified Investors’). Any person in the EEA who receives this document will be deemed to have
represented and agreed that it is a Qualified Investor. Any such recipient will also be deemed to have represented and agreed that it has not received this document on behalf of
persons in the EEA other than Qualified Investors or persons in the UK and member states (where equivalent legislation exists) for whom the investor has authority to make
decisions on a wholly discretionary basis. Danske Bank A/S will rely on the truth and accuracy of the foregoing representations and agreements. Any person in the EEA who
is not a Qualified Investor should not act or rely on this document or any of its contents.
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Report first disseminated: 10 September 2024, 11:20 CET
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