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Spending Monitor

Consumers kick of 2025 on a high note

Danish card data suggests that spending excluding energy increased by 7% in
January compared to the same month the year before. Adjusting for inflation,
spending excluding energy increased by 5.3%. This is the highest growth since
March last year, and supports the trend of strengthening consumer spending since
we have seen since last fall.

Real retail spending rose 2.1% in January, supported by somewhat higher growth
in grocery spending, along with solid spending in sporting goods and cosmetics
stores, where the latter continues to show remarkable strength. Clothing, footwear
and electronics, on the other hand, did not perform well in January.

January is acrucial month for streaming services, with a lot of subscriptions being
renewed. This year, Danes spend more than 21% more on streaming services than
last year, constituting a real improvement of a solid 13%.

We also saw improvement across services, with real spending in both restaurants
and hotels up by more than 8%. Travel spending was, however, more muted com-
pared to January last year, with nominal growth at around O percent. Statistics
Denmark indicates that some of the weakness is due to price declines, but gener-
ally issues regarding the timing of price changes in travel spending makes the real
numbers difficult to interpret in the airline and travel agency categories.

Smaller service spending categories like theatres and tourist attractions also per-
formed well, and cinemas saw significant growth compared to January last year.

Overall, spending continues to improve, as more Danes are seeing their purchas-
ing power restored to pre-inflation surge levels. However, we continue to see very
weak consumer confidence, indicating that many are still hesitant to spend.

Growthin spending excl. energy improved in January
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Notes on the spending data

The spending data is based on transactions
online and offline, both domestically and
abroad, with cards in stores for around 1m
Danske Bank Danish personal customers
with active accounts. All data is anonymised
and non-referable.

The spending data is used as a proxy for pri-
vate consumption. However, it does not in-
clude cash spending and account transfers.
Hence, notably, fixed costs and spending on
housing are not included. Changes in cash
and mobile spending patterns will also affect
the data.

Real spending excl. energy has picked
up again
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Nominal and real changes in monthly spending

Total spending growth reaches 10 months high

Real spending improved further compared to pre-covid
levels

Total Spending
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Real retail spending growth improved in January, but Real retail spending still lower than before Covid
remains on the low side
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Real spending in grocery stores grew in January

Still a 1ot of ground to cover, before real grocery spending is
back to pre-covid levels

Grocery stores
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W eak clothing spending in January, indicating disappointing
sale activity for retailers

Spending in clothing stores continues to be well above pre-
covidlevels

Clothing Stores
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Shoe spending growth has been negative for most of the Real spending in shoe stores has been below pre-covid
pastyear levels since 2021
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Sporting goods performed wellin January

Spending in sporting goods stores continues to be above
pre-covidlevels

Sporting goods stores

50 -% y/y - 50
40 - - 40
30 - Nominal - 3Q
20 -

10 -

0 -

_10 —
_20 —
-30 - Price adjusted - -30
-40 - --40
-50 --50

2020 2021 2022 2023 2024

Sporting goods stores

50 - % - change since - 50
40 -same period 2019 .~ 40
30 - Nominal _
@
10 - -
O-A-f--- R e AN - e - 0
-10 - --10
-20 - --20
-30 - Price adjusted - -30
-40 - --40
_50 7! 1 1 1 I7_5O

2020 2021 2022 2023 2024

Notes: Due to very large growth rates driven by lockdowns, the y-axis has been

capped.

Source: Statistics Denmark, Danske Bank

Source: Statistics Denmark, Danske Bank

3| 10February2024

https://research.danskebank.com




Spending Monitor

DIY spending has been flat for some time now

Spending in DIY stores is well above pre-covid levels

DIY, construction materials and home supply stores

DIY, construction materials and home supply stores
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Spending in furniture stores continues toimprove Compared to before covid, furniture spending has seen areal
pick up in recent months
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Spending in electronic and household appliances stores was Spending in electronic and household appliance stores is
very muted in January weak at the moment
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Digital goods spending almost significantly outperforms last
year

Digital goods spending way above the pre-covidlevel
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Jewllery spending growth dropped again in January

Spending in Jewellery stores has come down inreal terms

Jewellery
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Spending in cosmetics stores continues to be elevated
compared to same period year before

Spending in cosmetics stores continues to be well above
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Strong growthin restaurants spending in January

Restaurant spending continues to be above pre-covidlevel

Restaurants
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Hotel spending had a strong start to the year

Spending in hotels have stabilized above pre-covidlevels

Hotels and Motels

Hotels and Motels
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Spending in bars and nightclubs back in positive growth Spending in bars and nightclubs still showing positive
territoryin January growth compared to pre-covid
Bars and nightclubs Bars and nightclubs
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Both nominal and real airlines spending declined in January
compared to last year

Airlines spending was still above the 2019 levelin
November

Airlines Airlines
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Real spending growthin travel agencies remains high, but Spending in travel agencies above pre-covid levels inreal
price issues might overstate current growth terms in January
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Growthin beauty and barber shops picked up in January

Real spending in beauty and barber shops is still below pre-
covidlevels, but improving steadily

Beauty and Barber Shops
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Spending in tourist attractions increased compared to
January last year

Spending growth in tourist attractions well above pre-covid
levels at the moment
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Positive spending growth in cinemas contnue

Real cinema spending climbing up towards pre-covid levels
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Spending in theatres and concerts is still performing well

Spending in culturalinstitutions continues to be well above
pre-covidlevels
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Nominal changes in monthly online and offline spending

January saw growth in physicals locations outperforming
online spending

Nominal spending in physical stores have stabilized above
pre-covidlevels

Total spending
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Rapid growthin online grocery spending loosing some
steam

Online grocery spending is significantly higher than before
Covid
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Online sales of clothing declined significantly in January Physical clothing spending still below pre-covid levels
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Online shoe spending well below the level from a year ago

Still some ground to cover before physical shoe spending is
back to pre-covid levels

Shoe stores
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Strong performance in cosmetics driven by both physical
stores and online sales in January

Structurally, online spending is driving up cosmetics growth

Cosmetic Stores

Cosmetic Stores
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Especially physicals stores saw weak sales in January Higher spending in electronics stores compared to pre-
covidlevels is primarydriven by online spending
Electronic and household appliances stores Electronic and household appliances stores
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Disclaimer related to distributionin the United States
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In the United Kingdom, this document is for distributiononly to (I) persons who have professional experience in matters relating to investments
fallingwithin article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the ‘Order’); (1) high networth entities
fallingwithin article 49(2)(a) to (d) of the Order; or (I11) persons who are an elective professional clientor a per se pro fessional client under Chapter
3 of the FCA Conduct of Business Sourcebook (all such persons together being referred to as ‘Relevant Persons’). In the United Kingdom, this
document is directed only at Relevant Persons, and other persons should not act or rely on this document or any of its contents.

Disclaimer related to distributionin the European Economic Area

This document is being distributed to and is directed only at personsin member states of the European Economic Area (‘EEA”) who are ‘Qualified
Investors’ within the meaning of Article 2(e) of the Prospectus Regulation (Regulation (EU)2017/1129) (‘Qualified Investors’). Any person in the
EEA who receives this documentwill be deemed to have represented and agreed that it is a Qualified Investor. Any such recipient will also be deemed
to have represented and agreed that it has not received this document on behalf of persons inthe EEA other than Qualified Investorsor personsin the
UK and member states (where equivalent legislation exists) for whom the investor has authority to make decisions on awholly discretionary basis.
Danske Bank A/S will rely on the truth and accuracy of the foregoing representations and agreements. Any personin the EEA who is nota Quali fied
Investor should not act or rely on this document or any of its contents.
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